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Digitober 2021
Communication toolkit
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Background

• In February 2020, the GMCA launched the Greater Manchester Digital Blueprint. The 
blueprint sets out our 3 years aims as a digital city-region and aims to empower and enable 
people and businesses through innovation, integration, infrastructure, industry and 
inclusion to ensure that no-one is left behind

• As we continue to develop Greater Manchester as a world-leading digital city region, with an 
ongoing commitment to taking an open, innovative and connective approach to delivering 
that ambition, we will ensure our digital city-region is well celebrated and showcased

• We remain committed to being a digital city-region with a difference. By putting people at 
the heart of our plans we aim for a more inclusive approach that builds on our greatest 
asset. – again wanting to celebrate and showcase that difference

• Digitober is just one way we will do this, a whole month dedicated to creating and sharing 
content celebrating Greater Manchester’s digital sector and how we are a city-region doing 
digital differently
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https://protect-eu.mimecast.com/s/2kucCZ4AZcMYw1qsj9Wau?domain=greatermanchester-ca.gov.uk
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Activity overview

• Website – signposting and showcasing GM wide content via our GMCA 
Digitober webpage

• Social clips from leaders and influencers advocating for the sector and how we 
are doing digital differently

• Minimum of 1 digital discussion video launched

• Minimum of 2 case studies launched

• Minimum of 3 blogs launched

• Get Online Week WC 18/10/21 – amplifying existing content

• Shine a spotlight on GM locality activity

• GM Digital Inclusion virtual event 22/10/21
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Key Messages

• In 2020, Greater Manchester launched a Digital Blueprint, which sets out a three-year approach to meeting our ambitions for our 
city-region, Digitober celebrates region wide success in this space

• Digitober is a month that will celebrate and showcase the amazing work of Greater Manchester’s digital sector

• Once again, we are supporting #GetOnlineWeek - a digital inclusion campaign organised by Good Things Foundation

• We want to ensure that everyone in Greater Manchester, whatever their age, location or situation, can benefit from the 
opportunities digital brings. Digitober will shine a spotlight on our digital inclusion ambitions, including Mayor of Greater 
Manchester, Andy Burnham, vision for Greater Manchester to become one of the first city-regions in the world to equip all under-
25s, over-75s and disabled people with the skills, connectivity and technology to get online.

• Greater Manchester is taking its position as an internationally recognised centre of digital innovation, research and practice. During 
Digitober we will continue to showcase Greater Manchester as UK and European centre for cyber and digital ethics, trust and 
security

• During Digitober we take a look at our plans to ensure Greater Manchester has the digital infrastructure it needs to be a world class 
digital city region Including extending network reach by connecting over 1500 public sector sites and assets with Full Fibre across 
Greater Manchester

• Our vision is to create a critical mass of digital talent, positioning Greater Manchester as the key place for businesses seeking a 
digitally-skilled workforce to invest in outside of London. Digitober will showcase progress in that space
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How to get involved

Our communications objectives are to: 

• To raise the profile of the Greater 
Manchester Digital Blueprint and how our 
digital sector is doing digital differently

• Raise the profile of Greater Manchester’s 
digital sector, its point of difference and 
how we are progressing towards 
becoming a world leading digital city 
region

• To demonstrate and provide examples of 
how the digital priorities in the blueprint 
are being worked towards and how we are 
helping people lead healthier and happier 
lives
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How to get involved
Guest blog

• You may have a digital leader in your organisation interested in writing a blog for us which we would launch 
during Digitober, we’re always happy to hear blog ideas that showcase our digital ecosystem. For more information you can 
read some of our latest blogs here: https://gmdigital.mailchimpsites.com/

Case studies

• We want to share the volume and impact of the work happening across our digital sector. You may have a particular project 
or programme your organisation is working on that you think other colleagues could learn from or would be interested in 
reading. For more information you can view our previous case studies here: https://www.greatermanchester-
ca.gov.uk/what-we-do/digital/case-studies/

Digital influencer video

• Short social media clips of people from the digital sector talking about why Digitober is important and what they love about 
the Greater Manchester digital sector. We are asking leaders to record these themselves and email them over to us for us 
to share during the month, or share directly on social media using #Digitober

Promote your events and activities

• Please send information of anything you have going on during October that we can collate and signpost to as part of our 
Digitober campaign - what’s on webpage.

Social media

Raise awareness of the campaign month across social media

• The hashtag for the month will be #Digitober

• Key accounts: @GMCADigital @Greatermcr (on Twitter)

https://gmdigital.mailchimpsites.com/
https://www.greatermanchester-ca.gov.uk/what-we-do/digital/case-studies/
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Social media

Suggested content: 

• To celebrate all the great work going on across the Greater Manchester digital sector, 
we are taking part in #Digitober a showcase of all the great things that have been 
achieved in our digital city-region this year! Find out more and get involved: 
https://www.greatermanchester-ca.gov.uk/what-we-do/digital/digitober/

• This October we will be taking part in #Digitober, a month of content and activity 
celebrating the work happening across GM’s digital sector. Find out more and get 
involved here: https://www.greatermanchester-ca.gov.uk/what-we-do/digital/digitober/

https://www.greatermanchester-ca.gov.uk/what-we-do/digital/digitober/
https://www.greatermanchester-ca.gov.uk/what-we-do/digital/digitober/
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Assets

• Included with this toolkit is a 
pack of social media graphics

• Links to videos outlining each of 
the GM Digital Blueprint 
priorities

• Asset pack for Get Online Week 
can be found here -
https://uk.getonlineweek.com/

https://www.youtube.com/watch?v=s6vzD8RiKCM&list=PLhkH_swmuE1zpINUggWgJPJpbcBGauHoD
https://uk.getonlineweek.com/
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@GMCADigital

Greater Manchester Combined Authority

greatermanchester-ca.gov.uk/digital

gmcadigital@greatermanchester-ca.gov.uk

Contact us

https://twitter.com/GMCAdigital
https://www.linkedin.com/company/greater-manchester-combined-authority/mycompany/?viewAsMember=true
http://www.greatermanchester-ca.gov.uk/digital
mailto:gmcadigital@greatermanchester-ca.gov.uk
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Appendix 1 – 2020 evaluation highlights

11,600 website views

240,000 campaign impressions

4,600 campaign engagements

31 pieces of external media published

7 published blogs

11 case studies

10 videos


